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Hervé Dumez is Director of Research at the CNRS (Centre de Recherche en
Gestion de l’École Polytechnique). He has been a visiting professor at MIT. His
main stream of research focuses on regulatory policy, the globalization of markets, and EU integration.

xiv
List of Contributors

Henrik Glimstedt is an associate professor at the Institute of International
Business, Stockholm School of Economics. He has been a visitor to the Wharton
School of the University of Pennsylvania; the Wissenschaftszentrum in Berlin,
Germany; the Norwegian School of Management; and University of Wisconsin–
Madison. He has mainly published on globalization and national and international industry governance in historical and comparative perspective. His recent
writing includes articles on global standardization and governance of technological development in the information and communications industry.
Susan Helper is Professor of Economics at the Weatherhead School of Management of Case Western Reserve University in Cleveland. Her research focuses
on how innovation is a¤ected by the structure incentive systems and channels of
information ﬂow within supply chains. Current research projects include investigating the impact of industry clusters on productivity and innovation in Midwest
and Mexican component manufacturing, the determinants of worker satisfaction
in low-wage manufacturing, and the impact of e-business on small automotive
suppliers. She is a research associate of the National Bureau of Economic Research, the MIT International Motor Vehicle Program, and Gerpisa (European
automotive research group).
Alain Jeunemaı̂tre, Director of Research at CNRS–Maison Française
d’Oxford, is a‰liated with Nu‰eld College and the Regulatory Policy Institute
(Hertford College) at the University of Oxford. His main stream of research
focuses on regulatory policy, the globalization of markets, and the EU integration.
Martin Kenney is a professor in the Department of Human and Community
Development at the University of California at Davis, as well as a senior project
director at the Berkeley Roundtable on the International Economy. He has been
a visitor at the Copenhagen Business School, Hitotsubashi University, the University of Tokyo, and Kobe University. He works on regional innovation complexes, venture capital, and industry globalization issues.
Bruce Kogut is the Dr. Felix Zandman Professor of International Management
at the Wharton School of the University of Pennsylvania, and co-director of the
Reginald H. Jones Center. He has been a visitor at the Stockholm School of
Economics, the Wissenschaftszentrum in Berlin, the Centre de Recherche en
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